
QSR diners are influential automotive consumers and spend 
more than the average consumer on automobile purchases. 

QSR Diners are Influencers and:

•  30% more likely to be a super influential consumer

•  28% more likely to be influential consumer 

•  27% recommend automotive purchases to friends and family

•  23% have a great deal of knowledge/experience in this topic (15% greater than average)

•  19% agree completely that when they find a vehicle they like and typically recommend it to people they know.

•  16% more likely to recommend to neighbors and colleagues

69% own or lease 2 or more cars

49% own or lease cars valued at greater than $20,000

17% more likely to own or lease a car priced between $40,000 - $49,999

QSR diners that currently:
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QSR diners attitudes and other auto facts:

48%have a 4 door Sedan

have Sport Utility Vehicle 36%

have 2 Door or 4 Door Truck 32%

have Intermediate Size car 24%

have Sub-Compact car 16%

have Compact car 15%

I’m 27% more likely to 
read Motor Trend than 

average American 

30% of us completely 
agree with the statement 

“I look forward to 
technology advances 

in new vehicles”. 

17% of us completely 
agree that having a versatile 

vehicle to accommodate 
their busy lifestyle is 

important to them.  30% belong to 
an Auto Club.


