
QSR diners are influential consumers of technology. 

They are:

•  Deeply familiar with products or categories

•  Frequent recommenders across broad social networks

•  Highly trusted

•  Word of mouth leaders

39% more likely to be super influential mobile/cell phone consumers

53% more likely to be super influential video gamers

34% give advice to others when shopping for electronics

QSR diners currently own:
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QSR diners agree with the following statements:

88%A working mobile phone

DVD or Blu-Ray player 72%

A personal computer at home 65%

Own 4+ TVs at home 38%

Own a video game system 47%

Own a MP3 player 36%

I’m among the first of my 
friends and colleagues to try 

new technology products.
105 index

When I find a technology or 
electronic product I like, I 
typically recommend it to 

people I know.
106 index

 53% enjoy reading about 
new technology products.

 78% agree that 
computers are a good 

source of entertainment.

I’m willing to pay more for 
top quality electronics.

106 index

I’m fascinated by new technology.
105 index


